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Abstract: This paper focuses on entrepreneurship intensions among student, the entrepreneurial self-confidence of
the student and the perception/opinion on entrepreneurial intention in India continue to face limitation in terms of
societal pressures and self-confidence constraints. Entrepreneurship education may mitigate these limitations for
those respondents with entrepreneurial aspiration. In this way entrepreneurship education can be positioned as an
equalizer, possibly reducing the limiting effects of low self-confidence and ultimately increasing the chances for
successful venture creation by motivating the student to take an entrepreneurship. This paper aims to measure and
identify determinants of entrepreneurial intention among the professional course student pursuing Engineering and
Management in various institution in Andhra Pradesh. The survey among the students by taking a sample size of
300 students from the various institutions. The Personal factors include self-efficacy, family background,
influence of role models and institution environment of research base projects and its conversion, entrepreneurial
education, faculty influence etc.
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I. ENTREPRENEURIAL INTENTION

Entrepreneurship is defined as the process of organizational emergence (Gartner, 1992). Entrepreneurial intentions
are crucial to this process, forming the first in a series of actions to organizational founding (Bird, 1988). Moreover,
intentions toward a behavior can be strong indicators of that behavior ( Fishbein and Ajzen, 1975). Our
understanding of entrepreneurial intentions is guided by two models: Ajzen's (1991) theory of planned behavior
(TPB), and Shapero and Sokol's (1982) model of the entrepreneurial event (SEE). TPB was developed to explain
how individual attitudes towards an act, the subjective norm, and perceived behavioral control are antecedents of
intentions. Entrepreneurial intent has proven to be a primary predictor of future entrepreneurial behavior (Katz,
1988; Reynolds, 1995; Krueger, 2000). Therefore, investigating what factors determine the entrepreneurial intent is
a crucial issue in entrepreneurship research. In general, intent can be defined as “a state of mind directing a person’s
attention toward a specific object or a path in order to achieve something” (Vesalainen and Pihkala, 1999,). A
central question that arises is what factors determine entrepreneurial intent among student.

Entreprensurial Intentio

The objective of the paper is to examine key factors influencing professional student’ entrepreneurial intention.
Based on previous research, we incorporate both internal and external influence factors. In particular, we investigate
the effect of individuals’ attitudes on their choice of entrepreneurial carrier. In this paper the sample size includes
student of professional course like Engineering (graduates and post graduates) and Management from different
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technical Institutions in Andhra Pradesh. The total sample size being 300 includes 210 male and 90 female students.
Random sampling method was used for sample selection. The survey was conducted by administering an instrument
including the demographic details in the part A. Which was followed with a set of statements in Part B measures the
entrepreneurial intention among the student.

Il. OBJECTIVE OF THE STUDY
» To study the entrepreneurship intensions among student
» To identify the entrepreneurial self-confidence of the student
» To understand the perception/opinion of entrepreneurship among the student
I1l. METHODOLOGY

This study aims to analyses the entrepreneurial intentions of student. The researcher assumed that certain
entrepreneurial intentions and their background motivate persons to become entrepreneurs. In order to access the
curriculum of education, it was considered appropriate to administer a structured questionnaire to the student. A
structured questionnaire was designed to gather the data required for this research. The research instrument was s
structured into two parts. The first part included Personal background of the respondents and the second part
included variable to measures entrepreneurial intention, education and perception/opinion on entrepreneurships. A
total of 300 students were chosen for the study in the Warangal district of Andhra Pradesh was drawn up and using a
random sampling technique were used. The study was based on both primary and secondary sources. The primary
data was collected from 300 students. The data collected was content analyzed and presented in the form of a table
and graphs. The secondary data was collected from books, journals, websites and other literature available.

IV. LIMITATIONS

» Sample size was limited to 300 because of limited time which is small to represent the whole population. The
sample size may not adequately represent to the situation.

» Simple random sampling techniques is due to time and financial constraints
V. DATA ANALYSIS AND INTERPRETATION
5.1 Education

Education is an important determinant of Social class. It isan important instrument of increasing and betterment of
the change of student employability and empowering themselves. Education has been reposted as a crucial factor for
developing modern entrepreneurship and it accelerates the entrepreneurial spirit the table shows the education
qualifications of respondents. In this ever-changing and most competitive world of business entrepreneurs must
have good technical and professional background. This is also one of the reasons for the failure of many
entrepreneurs.

Computer
Application(MCA__——=
etc.,) Engineering ( All ® Engineering ( All
45 Branches) Branches)
15% 108
Business 36% M Business Management (All
Management (All Branches)
Branches), 147, 49%
Computer Application
(MCA etc.,)

Source: Compiled from questionnaire data

It is reveals that about 49 percent of students are studying management and allied areas courses followed by
Engineering with 36 per cent (all branches) and Master of Computer Application with 15 per cent. The analysis
indicates that the majority of the respondent are pursuing are education with a focus of Management.
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5.2 Distribution of Age of Students

Above 30 Years Below 20 Years

R 29-30 Years
27-28 Years 54 M Below 20 Years

24 8
8% 6% 18% W 21-22 Years

W 23-24 Years

25-26 Years
27 W 25-26 Years
9% W 27-28 Years
23-24 Years W 29-30 Years
60 = Above 30 Years
20% 30%

Source: Compiled from questionnaire data

The result shows that 30 per cent of the respondents belonging age group 21-22 years followed by 23-24 years with
20 per cent. The reveal that most of the respondents age group 20-25 years.

5.3 Family Backgrounds

Other Public & Privat
Un-employee UoliC & rIVate o public & Private Employee
21 Employee
7% 144
48% M Business
= Un-employee
Business
105 B Other
35%

Source: Compiled from questionnaire data

The vast majority of the respondent’s family backgrounds are employed in private & Public sector with 48
percentage remaining business with 35 percentages and un-employee with only 7 percentages. Clearly the results
indicate that the respondents were more inclined to pursue public and private sector career and that entrepreneurial
intention appear to be limited.

V1. PROBLEM BEING AN ENTREPRENEURSHIP

It is true that the entrepreneurs have come from diverse economic social and geographical background inter alias,
influence is entrepreneurial spirit. However, as it is rightly pointed out, that immediately conceding is not their
miles rather the factors which have ultimately influenced them to take to the entrepreneurial motivation and
entrepreneurial ability to make correct decisions by knowing reasons for his entry into the present business. To
bring out the immediate factors which influenced the women entrepreneur to accept entrepreneurships as a
career the respondent were to give the reasons and choosing the present line of business

Lackof  Gender proble
Entreprenurial Skill
54...

B No Motivation

B Lack of Support
M Not Interested

M Lack of Entreprenurial Skill

Not Interested Lack of Support B Gender problems
54 54
18% 18%

Source: Compiled from questionnaire data.
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Factors which were identified as important were and included in the questionnaire. But a majority of its
respondents gave more reasons for entry into entrepreneurship as several reasons that gives ranks of different
reasons for finding out major reasons which brought them into entrepreneurship.

The result suggest that the majority of the respondents felt that there was no motivation to pursue career an
entrepreneur as opposed to being not interested greater concern is the number of respondents who choose not to
pursue an entrepreneurship career because of the lack of support or because they felt their gender was a limiting
factors.

VII. SOURCE OF INITIAL IDEA

In addition to the various factors which influenced the entrepreneurs to choose entrepreneurship as a career the
data pertaining to importance source of initial idea was also collected to shed light on the various source which
were responsible for starting their enterprise Table given below explain different sources from which
women entrepreneurs got initial idea.

Advised by other nidea
72

24%

B Own idea

B Friends & Relatives

Guides from Govt. Guides from Govt. Org

Org Friends & Relatives
66 54 M Advised by other
22% 18%

Source: Compiled from gquestionnaire data.

Itis gratifying to note that as many as (36%) of respondent got the initial idea of starting the enterprise
on their own followed by A good number of Women entrepreneurs also got idea of starting enterprise
advised by friends and relatives.

VIIl. How TO DEVELOP STUDENT ENTREPRENEURS

First of all, it is necessary to create an enterprising environment in the economy as well as entrepreneurial attitudes
among the unemployed youth. For this the youngster should be connected intimately with the business. So for, the
efforts by the academic institutes towards promoting entrepreneurship are largely unsatisfactory. Most of the
Technical and professional institution in the countries ignore this aspect and put emphasis mainly on training and
placement of their student. Considering the need of the day, these institutes, along with their training &
placement cell should form a separate cell to encourage and guide their student towards entrepreneurship
development in the line of their technical and or professional knowledge and enterprise. This quite important as
in also present era of technology and market driven discontinuity and knowledge dominance, educated persons have
definite advantage over other in spotting the appropriate venture and running the same successfully. Right efforts
on from are areas required in the development of student entrepreneurs and their great participation in the
entrepreneurial activities.

IX. CONCLUSION & SUGGESTION
Following efforts can be taken into account for effective development of student entrepreneurs.

1. Association of student entrepreneurs should assume responsibility of creating a greater awareness among
student similarly efforts shall be made by all association throughout the country. This program can be linked
up with youth programs of educations. Programs on a continuous basis have to be designed planned and
implemented for the benefit of student in all university of our country to attractive young student to take up
entrepreneurial activates

2. The university should setup consultancy center for student entrepreneurs

3. Activities of different programs on development should be highly coordinated to avoid wastage of funds.
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Political interference in such program should be kept at minimum. Government should also encourage private
investigated in sub programs.

Adequate insurance coverage should provide to the industrial and business units promoted by student
entrepreneur agriculturist the business risks (financial losses) in order to safeguard and interest of the
entrepreneur as well as the employees of the enterprise.

Marketing assistance schemes and necessary for economically to provide quality product at reasonable and high
rates to their finished products and introduce common brand names.

Entrepreneurial development program conduct training to respective product.
Consider student as specific target group for all development programs.

Training and counseling on a large scale of existing student entrepreneurs to remove psychological causes like
lack of self-confidence and fear of success.

Counseling through the aid of committed NGO’s, psycho logistics, managerial experts and technical
personnel should be provided to existing and emerging student entrepreneurs.

A student’s entrepreneur’s guidance cell set up to handle the various problems of student entrepreneurs.

Industrial estates could also provide marketing outlets for the display and sale of products made by student.
District Industries centers and single window agencies should make use of assisting student in their trade and
business guidance.

Training in entrepreneurial attitude should start at the high school level through well designed courses, which could
build Confidence through behavioral games. Entrepreneurship among student, no doubt improves the wealth of the
nation in general and of the family in particular. Student today are more willing to take up activities. Student
entrepreneurship must be molded properly with entrepreneurial traits and skills to meet the change in trends,
challenges global markets and also be competent enough to sustain and strive for excellence in the entrepreneurial

arena.
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